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I would like to express my sincere congratulations to you on the
ﬁrst edition of the new journaldthe Journal of Ethnic Foods. I
believe that it is a valuable addition to the scientiﬁc literature in
an area not currently well represented.
Ethnic foods now have a major place in the food offering of most
countries. The market in the UK alone is now worth well over
£1.4 billion per annum, and the range of products is enormous. There
is a major commercial focus on the development of new products to
meet the demands of the UK consumers who constitute an adven-
turous consumer population. The exposure to foreign foods, as a
result of a highlymixedpopulation and increased international travel,
only adds to the desire for new ethnic foods in the marketplace.
A fundamental aspect of the deﬁnition of ethnic foods is the
linkage of the food material to a speciﬁc origin with a shared but
distinctive culture or tradition. This relationship of a food with a
common set of traditional characteristics not only includes taste
preferences, but also extends to nonsensory attributes that can be
complex and diverse in nature.
However, a food really becomes ethnic only when it is in an
environment different from its place of origin. In its home, it is bet-
ter referred to as a traditional food. The translation of a traditional
food to a successful ethnic food must, therefore, take account of the
breadth of attributes that deﬁne its traditional nature and express
the elements of the culture from which it originates.
This journal will provide valuable insights into how ethnic prod-
ucts are perceived by consumers, and assist researchers andThis is an Open Access article distributed under the terms of the Creative Commons A
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ternational markets and to enrich the lives of consumers across the
world.
I wish the journal every success and look forward to it having a
long and distinguished place in the scientiﬁc literature.Martin Hall
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